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Title of Lesson:  FAMME:  Unpacking the Message


Strand:  Media Literacy

SOL Correlations:  4.3 a,b  & 5.3 a,b



Overview:
 The students will analyze the construction and purpose of a variety of media messages.  

Preparation/Materials:  

· Before the lesson, collect a variety of media samples:  advertisements, brochures, movie/book reviews, web pages, radio announcements, commercials, etc.

· FAMME:  Analyzing Media Messages Graphic Organizer

Instructional Activities: 

Guided Discussion:

Media is a powerful force in our lives. Music, TV, video games, web pages, magazines, and other media all have a strong influence on how we see the world.   As media consumers, students need to be able to examine the authorship, format, audience, content, and purpose of variety of messages to make informed decisions on what to identify as credible, agreeable, and accurate.
Anticipatory Activity:

View and discuss the following internet video:  http://www.commonsensemedia.org/advice-for-parents/selling-kids-tips 

Whole Group Lesson Procedure:

Introduce students to the FAMME Graphic Organizer.  Review each of the components.  Share a few sample media messages with the whole group.  As a class, dissect the message on the graphic organizer by: 

1.  Identifying the FORMAT (Auditory, Visual, Written)

2.  Identifying the target AUDIENCE who is meant to see/hear the message. 
3.  Identifying the MESSAGE features:  Facts, Opinions, Points of View, Values.
4.  Identifying and describing the MODE of delivery that was used.

5.  Determining who the author is and what is his/her EXPECTATION for the message.
Independent Practice:

The students should work alone or in small groups to analyze a variety of different media messages.  The students/groups should complete one graphic organizer for each media message.

Extension:  The students could find additional examples of media messages and challenge classmates to examine its content.


Using                   to Analyze Media Messages

	What is the FORMAT?

· Auditory
· Visual

· Written
	

	Who is the intended AUDIENCE?


	

	What are the MESSAGE Features?

· Facts

· Opinions

· Point of View

· Values
	

	What MODE of delivery was used?
	

	· Newspaper

· Magazine

· Radio
	· Television

· Film

· Web/Internet
	

	Who is the author and what is his EXPECTATION OR INTENTION of the message? 


	


“Media transports the learning content to the learners”
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