Using                   to Analyze Media Messages
	What is the FORMAT?

· Auditory
· Visual

· Written
	

	Who is the intended 
AUDIENCE?


	

	What are the MESSAGE 
Features?

· Facts

· Opinions

· Point of View

· Values
	

	What MODE of delivery was used?
	

	· Newspaper

· Magazine

· Radio
	· Television

· Film

· Web/Internet
	

	What is the EXPECTATION OR INTENTION of the message creator?
	


“Media transports the learning content to the learners”
TRACKING YOUR MEDIA ENGAGEMENT

Directions:  Over the next five days, track the number of hours you spend engaged in the following modes of media?  
Extension:  Compare your time with your peers, family members, or teacher.  
	DAY
	Day of Week
	Watching Television, Movies, youTube
	Reading Newspapers, Books, Magazines
	Texting, Emailing,
Using Social Network Sites, Online Gaming (playstation, Wii, Xbox)
	Total Hours

	1
	
	
	
	
	

	2
	
	
	
	
	

	3
	
	
	
	
	

	4
	
	
	
	
	

	5
	
	
	
	
	


1. How many days a week could you go without using any of these media sources?

2. Why is media literacy important?

3.  What are some pros and cons of these modes of media?                                                          
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